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Company Name

Founded

President

Offices

Group Companies

Affiliated
Companies

NAKASHIMATO CO., LTD.

February 1918

Amane Nakashima

Head Office
1-4-13, Shibuya, Shibuya-ku, Tokyo 150-0002

Sengawa office
SENGAWA KEWPORT 2-5-7, Sengawa-cho, Chofu-shi,
Tokyo 182-0002

Food Business
nakato Co., Ltd.

Wine Business

WINE TO STYLE, INC.

SHINSHU TAKAYAMA WINERY Co., Ltd.
FOLIUM VINEYARD LTD.

LEGRAND & CO

WINE TO STYLE SINGAPORE PTE. LTD.

Asset Business
TOHKA CO., LTD.

Hospitality Business
NATIONAL AZABU CO., LTD.

Kewpie Corporation
AOHATA Corporation
K.R.S. Corporation
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The Philosophy of NAKASHIMATO

Inheriting our founder’s vision, NAKASHIMATO

serves as a bridge connecting Japan and the world, contributing to the evolution
of global food culture.

Founded in 1918 by Toichiro Nakashima, the creator of the Kewpie and Aohata brands, we remain guided
by our motto, “RAKU-GYOU-KAI-ETSU.”

This philosophy reflects our belief in working together with shared aspirations, overcoming challenges, and
celebrating achievements as one. For over a century, we have upheld the founder's teachings:

to act with moral integrity, pursue originality, care for one's parents, and remain humble in the belief that
“the world is fairer than you imagine.”

Today, we focus on four core domains: Food, Wine, Asset, and Hospitality.

Alongside the Kewpie and Aohata Groups and our strategic partners (including startups), we strive for
sustainable growth and the creation of new opportunities.

In an era of rapid change, from demographic shifts to climate challenges, we are committed to cultivating

a corporate culture that is flexible, open, and rich in diversity.

NAKASHIMATO will continue to bridge global borders to enrich food cultures worldwide.

Our Ideal

We aspire to be a group
able to contribute to the
development of food culture
by serving as a bridge
between Japan and the world.

President Amane Nakashima

Vision

Goal for 2035

Committed to creating
lasting societal value.

We prioritize delivering
innovative customer experiences,
and support the realization of

a sustainable society beyond.

Behavioral Guidelines

Act with the future in mind
Embrace diversity
Leave a lasting impact

Corporate Motto & Principles

Corporate Motto

Corporate Principles

Words to remember

RAKU-GYOU-KAI-ETSU

The idea that people who have the same
ambitions enjoy working together,
endure struggles together and

rejoice together.

Act on moral principles
Strive for originality and ingenuity

Look after parent’s well being

“The world is fairer than you imagine”



The Four Business Segments of NAKASHIMATO

Together with our domestic and international affiliates, NAKASHIMATO serves as a bridge
connecting Japan and the world.

Across the food, wine, and hospitality sectors, we uphold the highest standards of safety
and quality to deliver exceptional culinary experiences globally.

Furthermore, our asset-related initiatives expand the global reach of Japanese excellence

and the shared value of "delicious."

Providing Fine Foods Selected
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We aspire to be a group able to contribute
to the development of food culture
by serving as a bridge between Japan and the world.

Developing quality assets Delivering products and

Asset Business from along-term Hospitality Business services that respect
perspective our customers’ values




Creating meaningful encounters
through the passion and stories

behind food and wine

We carefully assess quality, select only the finest
ingredients, and spare no effort in pursuing excellence.
By visiting production regions, engaging directly with
producers in ongoing dialogue, we seek to understand
the true value rooted in each place.

Beyond delivering flavors that truly satisfy our
customers, we share the passion, stories, and new
experiential value embedded in food, creating

meaningful and memorable food experiences.

Connecting initiatives with
diverse partners to
our next stage of growth

We believe that sustainable growth requires us to
look beyond our own organization:

actively engaging with new knowledge and diverse
perspectives, and continually refining the way we
think and operate.

By understanding one another’s strengths and
aspirations, exploring opportunities together, and
turning ideas into action, we collaborate with a diverse
range of partners to create new value, advancing
NAKASHIMATO into its next phase of growth.

Supermarket Wine Shop
NATIONAL AZABU LEGRAND Filles et Fils
Main Store

4-5-2 Minami Azabu,
Minato-Ku, Tokyo

Hiroo Garden
Hills Branch

Hiroo Garden Hills H, 4-1-11
Hiroo, Shibuya-ku, Tokyo

Main Partner

SECTION L

PRRAH
IR JiE b

1 rue de la Banque,
75002, PARIS, FRANCE

LEGRAND Filles et Fils Tokyo

5-1-27 Minami Azabu,
Minato-Ku, Tokyo

With Greon

WELCOME GROUP



Co-Creation at NAKASHIMATO

Creating new value through
initiatives that transcend
organizational boundaries

Through our Vision Meeting Katsudo and DX Promotion,
employees collaborate, take ownership, and pursue their
aspirations across organizational boundaries, share on-site
insights, and transform operations,driving continuous value
creation through diverse perspectives and proactive
leadership.

Vision Meeting Katsudo DX Promotion

Nurture

Nurturing the joy of enjoying food
through diverse experiences

Rosé-Katsu Farmers Market

Rosé-Katsu introduces new ways to experience and
enjoy wine, encouraging individuals to discover their
own style. Through Farmers Market initiatives connecting
global foods with local communities,we create opportunities

for new culinary encounters.

By providing spaces to explore diverse food experiences,
we cultivate the joy of eatingand foster the continued
growth of food culture.

Respecting diversity
and expanding
connections with society

Through initiatives such as Wakuwaku Kifu
Katsudo, we support organizations addressing
social challenges and encourage meaningful
engagement with society.

We promote participation in Tokyo Pride and
foster an inclusive environment where employees
of diverse nationalities thrive together.

Through these efforts, we deepen understanding
of diversity and expand meaningful connections
with society. Tokyo Pride






